
SOCIAL MEDIA FOR
CHURCHES AND

MINISTRIES



Social media has become an integral part of our daily
lives, and churches are no exception. In today's digital
age, churches can use social media to connect with
their congregations, reach new audiences, and share
their message in a way that is accessible and
engaging. 

Here are some tips and best practices for churches
looking to use social media in 2023:

1) Define your goals: What do you want to achieve
through your social media presence? Are you looking
to increase engagement with your congregation,
reach new audiences, or promote events and
programs?

2) Choose the right platforms: Not all social media
platforms are created equal. Choose platforms that
align with your goals and target audience. For
example, Facebook is great for sharing photos and
videos, while Twitter is great for sharing quick
updates and engaging with your audience in real-
time.



3) Create a content calendar: Consistency is key
when it comes to building and growing your social
media presence. 

4) Use visuals: Visuals are more engaging than text
alone. Use images, videos, and graphics to make your
content more visually appealing and shareable.

By creating a content
calendar, you can ensure that
you are consistently posting
relevant and engaging
content for your audience.

5) Engage with your audience: Social media is a two-
way street. 

Make sure to engage with your
audience by responding to
comments and messages, and by
sharing and commenting on the
content of others.



6) Share sermons and teachings: Share sermons and
teachings online for those who couldn't attend the
service, or for people who want to listen again. 

It also provides an opportunity
to reach people who are
searching for a church and
want to listen to your
teachings before they visit.

7) Use live streaming: Live streaming is a great way
to connect with your congregation in real-time. Use it
to broadcast services, special events, and other
programs for those who can't attend in person.

8) Promote events and programs: Use social media
to promote events and programs happening at your
church. 

This includes events such as Bible
studies, youth groups, and
community outreach programs.



9) Share volunteer opportunities: Share volunteer
opportunities on your social media platforms. This will
allow members of your congregation to see how they
can get involved and make a difference in their
community.

10) Encourage user-generated content: Encourage
members of your congregation to share their own
stories and experiences on your social media
platforms. This will help to build a sense of
community and create a more personal connection
with your audience.

In conclusion, social media can be a powerful tool for
churches looking to connect with their members,
reach new audiences, and share their message in a
way that is accessible and engaging.

By following these steps, churches can build a strong
and engaged social media presence that helps them
to connect with and impact their target audience.



HAVE ANY
QUESTIONS?
Share your thoughts and questions
with us by using the chat feature on

our website! 
 

Follow us on social media for more
tips at @faithmadesocial


